
 

Pepco Holdings, Inc.  

THE TEAM: 
Pepco Holdings, Inc., one of the largest energy delivery companies in the mid-Atlantic region, 
has a long and proud tradition of giving generously to the community it serves, both as a 
corporate donor, and through its more than 5,000 regional employees, many of whom 
participate annually in the company’s United Way NCA workplace campaign. 

THE PLAN: 
Pepco’s goal – one with strong management support – was to significantly increase both total 
funds raised, as well as the average dollars donated, resulting from a strong, broad-based 
workplace campaign. They planned to reach this goal, in part, through the design of a 
customized online system called ePledge. Pepco also utilized their intranet and monthly PHI 
Newsletter to promote campaign messaging, timelines and special event fundraising activities.  

HIGHLIGHTS: 
¥ Partnering with United Way NCA, Pepco’s volunteer campaign staff were able to develop a 

customized donor presentation, communication and administrative system – all in one easy-
to-use online campaign site. 

¥ Pepco’s campaign site was customized to include the corporate design elements familiar to 
employees, matching other company intranet pages. 

¥ Backing up their online initiative with employee support, the campaign team made multiple 
contacts – virtual and in-person – with each of their regional employees, assigning key 
volunteers to assist those donors who chose not to use the online system. 

¥ The CEO and Executive Sponsor hosted a leadership giving reception for senior level 
management to encourage increased giving. 

THE RESULTS: 
Pepco’s efforts, in partnership with United Way NCA, raised almost $1.5 million, with an 
impressive average gift of $421 – a 4% increase over and above their 2008 campaign. 

 

 

DID YOU KNOW?
When a community joins hands, everyone wins.
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Many in the Washington, DC, Maryland and Virginia area face challenges everyday that hinder them from living the 
normal lives that most take for granted. Read below and discover the alarming needs in our community. 

FAST FACTS
• Almost 20 million low-working families spend more than half their income on rent and/or mortgages
• 2.2 million mortgages are currently in default
• A person with a full-time job would need to earn an hourly wage of $18.46 in order to afford a modest, two-bedroom 

rental at Housing and Urban Development’s national average fair market rent
• Nearly 65% of households with incomes under $25,000 have less than $500 in emergency savings, while in 

households with incomes between $25,000 and $50,000, only 38% have more than $500 available
• Nearly 25% of low-income individuals don’t have checking accounts, and the percentages increase dramatically for 

ethnic minorities and immigrant populations
• Almost 25 percent of adults in the United States earn less than $27,000 annually in jobs that offer no healthcare, 

vacation, or paid sick leave and little opportunity for advancement
• 20% of high school students reported being bullied on school property 
• 25% of public schools reported that bullying occurred among students on a daily or weekly basis. A higher 

percentage of middle schools reported daily or weekly occurrences of bullying compared to primary and high 
schools

• Approximately 4% of 12- to 18-year-old students reported having been cyber bullied during the school year

WASHINGTON METROPOLITAN REGION
• Approximately 27,000 homes have been foreclosed upon
• An employee making minimum wage in the national capital area would have to work 153 hours a week to afford the 

fair market rent for a two bedroom apartment

NORTHERN VIRGINIA
• 1 in 6 children under 18 is at risk of hunger
• 30,000 children live in poverty
• 12.5% of residents do not have health insurance
• 18.1% of residents, age 5 and older have a disability

ALEXANDRIA
• More than 3,000 people in Northern Virginia are homeless, 10% of these live in Alexandria

ARLINGTON
• 10.5% of children live below the poverty level
• 9.4% of students drop out of high school

FAIRFAX
• 7.9% of students drop out of high school
• 5.6% of people live below the poverty level
• 10.6% of residents do not have health insurance
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LOUDOUN
• There are more than 40,000 uninsured residents living in Loudoun County
• Nearly 8,000 people in Loudoun County live on an income of $20,000 to support a family of four
• 6.1% of students drop out of high school

PRINCE WILLIAM
• More than 130,000 residents do not have health insurance
• 9.4% of students drop out of high school
• 6.0% of people live below the poverty level

MARYLAND
• Last year 2-1-1 Maryland answered 240,000 calls around basic needs such as food, shelter, eviction prevention and 

financial assistance for prescriptions 
• 9.2% of people live below the poverty level
• 12.5% of residents do not graduate high school
• 14.5% of births were to women who had completed fewer than 12 years of education

MONTGOMERY 
• 1 in 6 children under 18 is at risk of hunger
• 8.9% of students do not graduate high school 
• 6.7% of people live below the poverty level

PRINCE GEORGE’S
• Approximately 1 in 4 children under 18 is at risk of hunger
• 12% of residents have poor health
• 4.6% of homes have ben foreclosed upon
• 7.8% of people live below the poverty level 
• 13.9% of students do not graduate high school
• More than half of the children living in Prince George’s County are considered overweight and obese and nearly 70% 

of adults weigh in at the obese or overweight level

WASHINGTON DC
• Nearly 1 in 2 children under 18 is at risk of hunger
• In seven out of the eight wards in the city, residents are closer to fast food restaurants than large grocery stores,   	
  which could have a negative impact on residents’ health
• 32% of children live below the poverty level
• 22% of students do not graduate high school
• 19% of residents receive food stamps
• 17% of residents live below the poverty level
• 11.9% of residents are unemployed
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WARD 1
• Over 40% of single-family home and condominium sales resulted from foreclosure completions or owners selling 

under distress
• 12% of people receive food stamps

WARD 2
• 6.0% of residents are unemployed
• 5.0% of residents receive food stamps

WARD 3
• 3.2% are unemployed

WARD 4
• 9.8% are unemployed

WARD 5
• 15.8% are unemployed
• Residents have to travel far to gain access to a public library. This distance can make it hard for residents to 

continue to succeed in their education

WARD 6
• 67% of children are living below the poverty level

WARD 7
• Nearly 20% of people are unemployed
• Residents have to travel far to gain access to a public library. This distance can make it hard for residents to 

continue to succeed in their education
• Over 40% of single-family home and condominium sales resulted from foreclosure completions or owners selling 

under distress
• 35% of residents receive food stamps

WARD 8
• Ward 8 public schools have the lowest average share of students testing at required standards, only 33% in reading 

and 32% in math
• Over 28% of residents are unemployed
• Residents have to travel far to gain access to a public library. This distance can make it hard for residents to 

continue to succeed in their education
• Over 40% of single-family home and condominium sales resulted from foreclosure completions or owners selling 

under distress
• 45% of residents receive food stamps


