
 

Pepco Holdings, Inc.  

THE TEAM: 
Pepco Holdings, Inc., one of the largest energy delivery companies in the mid-Atlantic region, 
has a long and proud tradition of giving generously to the community it serves, both as a 
corporate donor, and through its more than 5,000 regional employees, many of whom 
participate annually in the company’s United Way NCA workplace campaign. 

THE PLAN: 
Pepco’s goal – one with strong management support – was to significantly increase both total 
funds raised, as well as the average dollars donated, resulting from a strong, broad-based 
workplace campaign. They planned to reach this goal, in part, through the design of a 
customized online system called ePledge. Pepco also utilized their intranet and monthly PHI 
Newsletter to promote campaign messaging, timelines and special event fundraising activities.  

HIGHLIGHTS: 
¥ Partnering with United Way NCA, Pepco’s volunteer campaign staff were able to develop a 

customized donor presentation, communication and administrative system – all in one easy-
to-use online campaign site. 

¥ Pepco’s campaign site was customized to include the corporate design elements familiar to 
employees, matching other company intranet pages. 

¥ Backing up their online initiative with employee support, the campaign team made multiple 
contacts – virtual and in-person – with each of their regional employees, assigning key 
volunteers to assist those donors who chose not to use the online system. 

¥ The CEO and Executive Sponsor hosted a leadership giving reception for senior level 
management to encourage increased giving. 

THE RESULTS: 
Pepco’s efforts, in partnership with United Way NCA, raised almost $1.5 million, with an 
impressive average gift of $421 – a 4% increase over and above their 2008 campaign. 

 

 

WHAT YOUR DONATION CAN DO. 
When a community joins hands, everyone wins.
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No matter how much you choose to give, your donation to United Way NCA has an impact. Your contribution allows 
you to become part of the solution to complex issues in our community, through the continuation of vital health and 
human service programs. You can help improve, transform, and even save lives for just dollars per paycheck.

$1 PER WEEK ($52 A YEAR) SUPPLIES:
• Twenty weeks of lunches for a homeless person
• Three hours of respite care for a cancer patient
• Three flu shots for an uninsured senior citizen

$5 PER WEEK ($260 A YEAR) BUYS:
• Pneumonia vaccinations for 10 senior citizens
• Fifty-two home safety education kits for families with young children
• A week of groceries for three four-person families

$10 A WEEK ($520 A YEAR) ENSURES:
• Fifteen cases of nutritional supplements for HIV and AIDS patients
• Six months of health education and awareness for the refugee community
• Training for one volunteer to work with the terminally ill

$25 A WEEK ($1,300 A YEAR) PROVIDES:
• One hundred hours of counseling for assisted-living residents
• Psychological evaluation services for 24 special-needs children
• One week feeding and care for approximately 800 disaster victims

 


